VI

Perencanaan Media Sosial
YOUTUBE & MARKETPLACE

Aryan Eka Prastya Nugraha, S.E.,M.Pd
2020




GROW YOUR BUSINESS WITH YOUTUBE

With the emotional power of video, YouTube’s massive audience, and AdWords’
incredible targeting tools, you have the ability to reach new customers in your
hometown and around the world.

There’s no better way to share your story, efciently engage a growing audience, and
build your business online.



About YouTube

YouTube is the leader in online video, and the premier destination to watch, share, and promote original videos online.
YouTube is fully integrated with Google AdWords for video, leveling the playing field for businesses that want to reach
new customers with online video.
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Find and Reach Your Audience Gain Valuable Insights About Your Video and Audience
YouTube is the #1 online video site in the world.’ 9 out of 10 viewers can be enticed to watch video ads.?




Over
400 million views

per day

Spread Video Messages on a Larger Scale Reach New Customers Wherever They Are
800 million people visit YouTube every month.? YouTube mobile gets 400 million views per day.*
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MARKETPLACE

http://bit.do/fgmrk



http://bit.do/fgmrk

Create a Marketing Strategy

Once you have vyour research, you can write your marketing
strategy incorporating the 5 Ps of your marketing mix:



https://www.thebalancesmb.com/marketing-mix-what-is-it-and-how-to-use-it-1794425

Product: What you selling? What are the physical attributes of your
product or the uniqueness of your service? How is what you offer
different from your competitors and what benefits does it provide your
customer?

Price: What will it cost to get your product or service? How does it
compare to your competition? What will your profit margin be by
selling at that price?



Place: Where will your products and services be available for purchase?
For example, what will your Internet marketing strategy be? What is
your sales strategy? How will the transaction take place, what is the
cost of getting the product or service to the consumer/client, and what
will be your refund/return policy?



https://www.thebalancesmb.com/internet-marketing-101-1794591
https://www.thebalancecareers.com/sales-implementation-plan-2917100
https://www.thebalancesmb.com/what-should-a-great-returns-policy-look-like-1141494

Promotion: How are you going to let the market know about your
product or services? How will you tell them about the features and
benefits you provide to entice them to check out what you offer?
What marketing tactics will you use and what do you anticipate will be
the results of each method? Include information about any incentives
or coupons you'll use to attract business.



https://www.thebalancesmb.com/home-business-marketing-features-vs-benefits-4150757
https://www.thebalancesmb.com/market-your-home-business-1794584

People: This is a newly added "P" to the marketing mix, and is
important if other people are involved in helping you create or deliver
your product or service. Who are these people (i.e. sales people, virtual
assistants) and what do they do (i.e. sales calls, customer service)?
What is their level of training and/or experience in providing help to
your business?



REFLEKSI

1. Informasi penting hari ini

2. Manfaat penting dari informasi penting hari ini

3. Tindak lanjut yang dapat saudara lakukan
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