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Doing Business in Global Markets

it is important to understand the language used in global trade. For
example, importing is buying products from another country. Exporting
is selling products to another country.
As you might suspect, competition among exporting nations is intense.
The United States is the largest importing nation in the world and is the
secondlargest exporting nation, behind China



WHY TRADE WITH OTHER NATIONS?

No nation, not even a technologically advanced one, can produce all the
products its people want and need.

Even if a country did become self-sufficient, other nations would seek to
trade with it to meet the needs of their own people. Some nations, like
Venezuela and Russia, have an abundance of natural resources but
limited technological know-how.
Other countries, such as Japan and Switzerland, have sophisticated
technology but few natural resources



Free trade is the movement of goods and services among nations
without political or economic barriers.





The Theories of Comparative and Absolute Advantage

Countries exchange more than goods and services, however. They also
exchange art, sports, cultural events, medical advances, space
exploration, and labor. Comparative advantage theory, suggested in the
early 19th century by English economist David Ricardo, was the guiding
principle that supported the idea of free economic exchange



Comparative advantage theory states
that a country should sell to other countries those products it produces
most effectively and efficiently, and buy from other countries those
products it cannot produce as effectively or efficiently.



GETTING INVOLVED IN GLOBAL TRADE

People interested in a job in global business often think they are limited
to firms like Boeing, Caterpillar, or IBM, which have large multinational
accounts.

However, real global job potential may be with small businesses. In the
United States, only 1 percent of the 30 million small businesses export
yet they account for about 30 percent of the total U.S. exports.



Importing Goods and Services

Howard Schultz, CEO of Starbucks, found his opportunity while traveling
in Milan, Italy. Schultz was enthralled with the ambience, the aroma,
and especially the sense of community in the Italian neighborhood
coffee and espresso bars that stretched across the country.

He felt such gathering places would be great in the United States.
Schultz bought the original Starbucks coffee shop in Seattle and
transformed it according to his vision.15Because the Italian coffee bars
caught his attention, U.S. coffee lovers now know what a grande latte is



Exporting Goods and Services

Who would think U.S. firms could sell beer in Germany, home of so
many good beers? Well, some of Munich’s most famous beer halls now
have American outposts where you can buy U.S. beers like Samuel
Adams Boston Lager.

If this surprises you, imagine selling sand in the Middle East. Meridan
Group exports a special kind of sand used in swimming pool filters that
sells well there.





STRATEGIES FOR REACHING GLOBAL MARKETS





REFLEKSI

• Informasi penting hari ini

•Manfaat penting dari informasi penting hari ini

•Tindak lanjut yang dapat saudara lakukan



Thank You




