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R U L E S
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Online Business Project Online Business Paper

1. Buat kelompok maksimal 2 mahasiswa 1. Buat kelompok maksimal 2 mahasiswa

2. Buat “START UP ACTION” 2. Pilih model bisnis yang akan diamati (e-

commerce, online shop , marketplace)

3. Cari informasi dan data mengenai start up

bisnis anda

3.  Cari informasi dan data mengenai model 

bisnis tersebut

4. Paparkan setiap pertemuan perkembangan

dari start up yang dibuat sesuai topik

4. Paparkan hasil pencarian tersebut sesuai

topik pada setiap pertemuan

5. Buat laporan sesuai ketentuan dari start up

yang telah dibuat

5. Susunlah paper anda sesuai ketentuan

dengan menambahkan masukan dan pendapat

dari hasil paparan.

6. Buktikan dengan keberhasilan start up anda

dalam bertransaksi dengan menyertakan bukti

konkrit pada lampiran laporan.

6. Paper sebagai tagihan akhir akan

dipublikasikan



S T A R T  U P  A C T I O N  T I M E  L I N E
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Start Date : 

Estimated Start Up Date:

Action Comments

Finalize / validate business idea

Business Plan

Select Products

Select Business Name

SWOT

Marketing Plan

Create Content for Web

Develop Web

Publish
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Organisations have now been applying technologies based on the Internet, World Wide

Web and wireless communications to transform their businesses for over 20 years since

the creation of the first website (http://info.cern.ch) by Sir Tim Berners- Lee in 1991.

Deploying these disruptive digital technologies has offered many opportunities for

innovative businesses to transform their services.



T h e  I n t e r n e t
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The Internet’ refers to the physical network that links computers across the globe. It

consists of the infrastructure of network servers and wired and wireless

communication links between them that are used to hold and transport data

between the client devices and web servers.

Disruptive digital technologies

Technologies which offer opportunities for business for new products and services

for customers and can transform internal business processes. Danneels (2004)

defined disruptive technologies as ‘a technology that changes the bases of

competition by changing the performance metrics along which firms compete.

Customer needs drive customers to seek certain benefits in the products they use

and form the basis for customer choices between competing products’



T i m e l i n e  o f  w e b s i t e s  i n d i c a t i n g  i n n o v a t i o n  i n  

b u s i n e s s  m o d e l  o r  m a r k e t i n g  c o m m u n i c a t i o n s

a p p r o a c h
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T h e  i m p a c t  o f  e l e c t r o n i c  c o m m u n i c a t i o n s  

o n  t r a d i t i o n a l  b u s i n e s s e s  
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businesses have had to determine how to apply new electronic communications technologies to

transform their organisations. As we will see later in this chapter, existing businesses have

evolved their approaches to digital business through a series of stages. Innovation is relentless,

with the continuous introduction of new technologies, new business models and new

communications approaches.

Digital business transformation

Significant changes to organisational processes, structures and system implemented to improve

organizational performance through increasing the use of digital media and technology platforms



Z e r o  M o m e n t  o f

T r u t h  ( Z M O T )

9

A summary of today’s multichannel consumer decision- making for product

purchase where they search, review ratings, styles, prices and comments on

social media before visiting a retailer.



S o c i a l  m e d i a  m a r k e t i n g
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The growth in popularity of social media is a major trend in digital business. In particular 

social network sites (SNS) such as Facebook, Google+, Twitter and for business-to 

business users LinkedIn 

The popularity of different social platforms in different countries constantly changes.

Visit this compilation to find out the latest in your region or country: http://bit.ly/

smartsocialstats
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E - c o m m e r c e  
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The scope of electronic commerce (e-commerce) is narrower than digital 

business. It’s often thought simply to refer to buying and selling using the 

Internet; people immediately think of consumer retail purchases from 

companies such as Amazon

All electronically mediated information exchanges between an organization 

and its external stakeholders 



D i g i t a l  b u s i n e s s

13

Digital business is broader in its scope than e-commerce. It is

similar to the term e-business (which was first coined by IBM),

who described it in 1997 as: e-business (e’biz’nis) – the

transformation of key business processes through the use of

Internet technologies
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C o n n e c t i o n s  b e t w e e n  i n f o r m a t i o
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R E F L E K S I
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1. Informasi penting hari ini

2. Manfaat penting dari informasi penting hari ini

3. Tindak lanjut yang dapat saudara lakukan



T H A N K  Y O U !
A N Y  Q U E S T I O N S ?
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