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Most Valuable U.S. Brands:

e Apple ($170 billion)
e Google ($120 billion)

e Coca-Cola ($78 billion)
e Microsoft ($67 billion)
e IBM (565 billion)




The Effects of Advertising on

cConsumers
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maj]Or tYPes Of aDvertising

advocacy advertising a
form of advertising in which an
organization expresses its views on
controversial issues or responds to
media attacks

pioneering advertising
a form of advertising designed to
stimulate primary demand for a
new product or product category

competitive advertising
a form of advertising designed to
influence demand for a specific
brand

comparative advertising

a form of advertising that compares
two or more specifically named or
shown competing brands on one or
more specific attributes

advertising campaign a
series of related advertisements
focusing on a common theme,

slogan, and set of advertising appeals

advertising objective a
specific communication task thata
campaign should accomplish for

a specified target audience during
a specified period
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aDvantages anD DisaDvantages
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YOUR TASK |

Buat PAPER (WAJIB) maksimal 5 halaman dari materi yang sudah
dijelaskan
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THANK YOU!

ANY QUESTIONS?





