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Ethics are the moral principles or values that

generally govern the conduct of an individual or a

group. Ethical rules and guidelines, along with customs and

traditions, provide principles of right action.



E T h i C A L B E h A v i O r i n  B U S i n E S S

3

Morals are the rules people develop as a result of cultural values

and norms. Culture is a socializing force that dictates what is right

and wrong.

In this approach, ethical development is thought to consist

of three levels :

• Preconventional morality, the most basic level, is

childlike. It is calculating, self-centered, and even

selfish (egois), based on what will be immediately punished

or rewarded. Fortunately, most businesspeople have

progressed beyond the self-centered and manipulative actions

of preconventional morality
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• Conventional morality moves from an egocentric

viewpoint toward the expectations of society. Loyalty

and obedience to the organization (or society) become

paramount.

• Postconventional morality represents the morality of

the mature adult. At this level, people are less concerned about how

others might see them and more

concerned about how they see and judge themselves

over the long run



E t h i c a l  D e c i s i o n  M a k i n g
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Top management’s actions on ethics:Top managers

can influence the behavior of marketing professionals

by encouraging (mendorong) ethical behavior and discouraging

unethical behavior. Researchers found that when top

managers develop a strong ethical culture, there is reduced

pressure to perform unethical acts, fewer unethical acts are

performed, and unethical behavior is

reported more frequently



C O r P O r A T E S O C i A L r E S P O n S i B i L i T Y
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Corporate social responsibility (CSR) is a business’s

concern for society’s welfare. This concern is demonstrated by

managers who consider both the longrange best interests of the

company and the company’s relationship to the society within

which it operates
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S T A k E h O L D E r S i n A T Y P i C A L C O r P O r A T i O n
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T h E P Y r A m i D O f  C O r P O r A T E S O C i A L
r E S P O n S i B i L i T Y
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Y O U R  T A S K  !
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Buat PAPER (WAJIB) maksimal 5 halaman dengan komponen

keunggulan kompetitif yang sudah dijelaskan pada materi.



T H A N K  Y O U !
A N Y  Q U E S T I O N S ?
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