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T h e  o p e r a t i o n a l  a n d  m a n a g e m e n t  

p r o c e s s e s  o f  d i g i t a l  m a r k e t i n g
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W h a t  i s  d i g i t a l  m a r k e t i n g ?
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Digital marketing has been described simply as ‘achieving marketing

objectives through applying digital technologies’ (Chaffey and Ellis-

Chadwick, 2012). This succinct definition helps remind us that it is the

results delivered by technology that should determine investment in

Internet marketing, not the adoption of the technology

Marketing is the management process responsible for identifying,

anticipating and satisfying customer requirements profitably



I n b o u n d  m a r k e t i n g
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The consumer is proactive in actively seeking out information

for their needs and interactions with brands are attracted

through content, search and social media marketing.



C o n t e n t  m a r k e t i n g
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The management of text, rich media, audio and video content

aimed at engaging customers and prospects to meet business

goals published through print and digital media, including web

and mobile platforms, which is repurposed and syndicated to

different forms of web presence such as publisher sites,

blogs, social media and comparison sites.



C o n t e n t  M a r k e t i n g  M a t r i x
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a  g e n e r i c  f r a m e w o r k  f o r  d i g i t a l  

m a r k e t i n g  p l a n n i n g
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E x a m p l e  S W O T  a n a l y s i s
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S t a g e s  i n  t a r g e t  m a r k e t i n g  s t r a t e g y  

d e v e l o p m e n t
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T A S K
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BUATLAH TAHAPAN DARI TARGET PEMASARAN PRODUK/

JASA ANDA SESUAI BAGAN PADA MATERI INI !!



T H A N K  Y O U !
A N Y  Q U E S T I O N S ?




