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Fix Operations, Product, and Service Issues

Customer service is the process of ensuring customer satisfaction,
often while performing a transaction, taking a sale, providing post-
purchase support, or returning a productor service



Operations are jobs tasked with converting inputs such as materials,
labor, and information into outputs such as goods, services, and value-
added products that can be sold for a proft



Figure 5.1. Social media impact all business units.

EI@me 2°)° 20C19] Weq|9 IWwbsecE 9| pn2Iuez2 nujge’




Examples of Different Types of Social Media

Online

whatis

Multimedia 4

social
o\ Media?

« . |lOcation

Forums,
Message
boards




Are You Ready to Use Social Media
Marketing Techniques?

Checklist: Are You Ready for Social Media Marketing!

Have you assessed your business and marketing needs! Have you priontized these needs?

Have you considered whether social media is appropriate for your business? For your target
audience? Is your target audience online?

Have you identified the goals you are trying to accomplish by engaging in social
media marketing?

Have vou considered how social media marketing fits with your other marketing
strategies — both offline and online?

De you have a plan in place to help guide your use of social media marketing? Do you have
a timeframe and budget in place?’ The plan does not have to be elaborate. You
can start small. For example, you can start your own blog for free using such sites as
www . \MWordpress.com and www.Blogger.com. Visit some of the social and or business
networking sites to see how they work.




Tips for Using Social Media Sites to Promote your Business

Contribute, collaborate, inform, educate but do not sell. Social Media marketing is
different from paid advertising.

Rather than taking a sales approach (i.e. directly promoting your product), instead
consider how you can help and inform your target audience. For example, try to
deliver useful and credible information that will help build your reputation and
customer relationships.



Create high quality content. Whether you are part of a social
networking site, have established your own blog, or are contributing to

a blog, you need to develop interesting and high quality content. What
information will your target audience find helpful?



3 Million Facebook Posts From the Top 20,000 Brands
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Performance Per Facebook Post Type
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Consider the return on investment (ROI) of each Facebook post

One thing that doesn’t get talked about enough when it comes to
your Facebook marketing strategy is the ROI of each Facebook
post. In looking at the data above, it's clear that the success of
each post dramatically decreases after posting 5 (or more) times
per week.



quality vs. quantity
*Quality: Focused on posting fewer, quality Facebook posts that

reach a higher number of people per post

*Quantity: Focused on posting more Facebook posts that reach
a higher number of people overall



Tap into your audience’s top reasons for sharing online

In 2011, the New York Times published an intriguing artice on the science
behind why people share online. More than seven years later, the lessons
learned in that research are still as relevant as ever for your Facebook
marketing strategy.

They found that the top 5 reasons why people share online is to:

1.Delight others with valuable & entertaining content
2.ldentify and present ourselves to others

3.Foster relationships

4.Self-fulfillment

5.Spreading the word about issues, products, and brands



Facebook Videos: Average Interactions By Topic
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Optimize your content for mobile consumption

More than 95% of Facebook users access the social network
from their mobile device, meaning that it's time for us to start
consider the implications of mobile and how we might evolve our
Facebook marketing strategies moving forward.



The other major factors to consider when optimizing your content
for mobile are video length and caption length.

BuzzSumo found that the optimal video length on Facebook is
anywhere between 30-120 seconds. In other words, your videos
should be no longer than 2 minutes.



When it comes to caption length, we did a bit of subjective
analysis within the BuzzSumo tool and came up with a way to
think about captions: show, not tell.
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REFLEKSI

1. Informasi penting hariini

2. Manfaat penting dari informasi penting hari ini

3. Tindak lanjut yang dapat saudara lakukan








