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BUSINESS ???



BASIC FORMS OF BUSINESS OWNERSHIP





SOLE PROPRIETORSHIPS





Disadvantages of Sole Proprietorships





PARTNERSHIPS



CORPORATIONS



CORPORATE EXPANSION: MERGERS AND ACQUISITIONS



OBSERVASI I      
MARKET & MARKETING

• Business Marketing: Business Marketing refers to the sale of either products or services or both by

one organization to other organizations that further resell the same or utilize to support their own

system.

• Consumer Marketing: on the other hand refers to the transaction of goods and services between

organizations and potential customers.

The above definitions of business marketing and consumer marketing highlight the difference between

the two commonly used terms in marketing (B2B and B2C).Business marketers do not entertain

consumers who purchase products and services for their end-use. They deal only with other

businesses/firms to sell their products. In consumer markets, products are sold to consumers either for

their own use or use by their family members.



REFLEKSI

The willingness of the provider to take their product to market, influenced by:

• The demand for the product at a particular price point

• Forecasts for the future price of the product

• The ownership of the product

• The taxes that will be incurred

The physical availability of the product, influenced by:

• The speed at which the product can be produced

• The efficiency at which the product is created

• The availability of resources (physical and human) required to create the product

The ability to provide the market with the product, influenced by:

• The legality of the product

• Trade bans or sanctions

• The logistics involved in selling the product







REFLEKSI

• Informasi penting hari ini

• Manfaat penting dari informasi penting hari ini

• Tindak lanjut yang dapat saudara lakukan



THANK YOU
Any question ?




