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This symbol, recognizable around the 

world, embodies a number of important 

branding attributes



Potential Brand Attributes







Manufacturer (Name) Brands versus 

Private-Label Brands









Differentiation and Positioning









Strategic Considerations During the 

Product Life Cycle









REFLEKSI

1. Informasi penting hari ini

2. Manfaat penting dari informasi penting hari ini

3. Tindak lanjut yang dapat saudara lakukan



That’s all. Thank you! 

Any Questions?
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