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how have digital 
technologies transformed 
marketing?



The Internet, the web and digital media have transformed marketing
and business since the first website (http://info.cern.ch) went live in
1991. With over 3 billion people around the world regularly using the
web to find products, entertainment and friends, consumer behaviour
and the way companies market to both consumers and businesses
have changed dramatically.









what are digital marketing and multichannel
marketing?

Digital marketing can be simply defined as:

Achieving marketing objectives through
applying digital technologies and media



The use of the Internet and other digital media and
technology to support ‘modern marketing’ has given rise to
a bewildering range of labels and jargon created by both
academics and professionals. It has been called digital
marketing, Internet marketing, e-marketing and web
marketing.



Paid, owned and earned media

Paid media.
These are bought media where there is investment
to pay for visitors, reach or conversions through
search, display ad networks or affiliate marketing.
Offline, traditional media like print and TV
advertising and direct mail remain important,
accounting for the majority of paid media spend.



Owned media.

This is media owned by the brand. Online this
includes a company’s own websites, blogs, email
list, mobile apps or their social presence on
Facebook, LinkedIn or Twitter. Offline owned media
may include brochures or retail stores. It’s useful to
think of a company’s own presence as media in the
sense that they are an alternative investment to
other media and they offer opportunities to promote
products using similar ad or editorial formats to
other media.



Earned media.

Traditionally, earned media has been the name
given to publicity generated through PR invested
in targeting influencers to increase awareness
about a brand. Now earned media also includes
word-of-mouth that can be stimulated through
viral and s



The growing range of digital marketing platforms







The 5Ss of Internet marketing







Applying the 7Ss

The 7Ss are a useful framework for reviewing an organisation’s
existing and future capabilities to meet the challenges posed by the
new digital channels, and some of the aspects of this are shown in
Table 1.3.









The relationship between digital and 
traditional communications
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